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• Our panel will share their experiences with patron engagement 
platforms

• The discussion will include balancing targeted communication and 
outreach with managing patron privacy and personal information

• Panelists will share cost/benefit of patron engagement platform 
and share valuable lessons learned and effective strategies



What is library engagement?
Patron Point OrangeBoy

Campaign builder & “Your Next Skill” Email



Panelists

Sarah Schroeder
Assistant Director, 
Tinley Park Public 
Library

Zach Musil
Library 
Director, Tinley 
Park Public 
Library
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Ashley Boyer
Digital 
Engagement 
Coordinator, 
Oak Park Public 
Library



Web interfaces of OrangeBoy & Patron Point
Savannah Clusters Patron Point Email Builder

August 22, 2022 SWAN Library Services 5



Panel Discussion
• What reasons did you have for deciding to select the vendor? / What lead your 

library to adopt the engagement platform?
• Describe your library implementation process for the platform with the vendor 

and SWAN
• What are some of the engagement campaigns your library has worked on?
• Describe how the engagement platform helped the library with engagement 

during the pandemic
• Amount of time required of library staff to design & support ongoing 

engagement
• Have library users noticed something is different? Are they aware of being part 

of some engagement campaign? (Is the “Big Brother” aspect of this an issue?) 
• Would you agree with SWAN observations & recommendations? [See next slide]
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Observations & Recommendations
• Engagement systems means monitoring a patron’s usage of library services
• We recommend that libraries follow a “walk, don’t run” approach; consider the following as 

the initial focus and features these platforms provide:
o Implement a patron registration using an online card sign-up, with some GIS parameters for complex 

library service areas
o Design marketing and promotion campaign for new library cardholders
o Create interest-based marketing on patron’s selected reading subjects, authors
o Build segmented and targeted email newsletter marketing for library services and events

• Look at subscription services as duplicative and could be eliminated such as newsletters
• Key and critical to a successful implementation is involving SWAN during the service selection 

process

• Don’t focus on “prettier” notices with HTML and library branding
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Birds of a Feather
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A place for members to share 
expertise and help colleagues using 

common 3rd party services
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